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ye I : 
U.S. exports of horticultural products to offshore destinations: (destinations, (5 
other than Canada*) in December 1989 totaled $215 million, 4 pércent above the >) 
same month a year earlier. Most fruit and vegetable categorie§ participated ~~ 
in December’s good showing. Export shipments of dried fruit, particularly .., 
raisins to Japan and dried prunes to France and West Germany, were up markedly: 
along with orange and grape juice exports to Asian markets. éember-tesults-< 
for fresh, frozen, and canned vegetables also were positive. Thé&ge were led 

by heavy shipments of fresh lettuce and canned corn to Western Europe together 
with fresh asparagus and frozen french fries to Japan. Total horticultural 
export value in December would have been significantly higher if not for a 

sharp reduction in sales of almonds to the Soviet Union and a drop of more 

than one-half in fresh grapefruit movement due to short supplies following the 
recent freeze in Florida. 


(*Canada is excluded because U.S. export data to Canadian destinations are not 
accurate. Many export shipments to Canada are not counted.) 


For further information on items in this circular, contact the Horticultural ana Tropical Products Division, (202) 
447-6590. All measures not otherwise noted are metric. One kilogram (kg) = 2.2046 Ibs., 1 metric ton = 2,204.62 
Ibs., 1 liter = 0.2642 gallon, 1 hectoliter = 26.42 gallons, 1 hectare (ha) = 2.471 acres. 
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UPDATE 


Citrus and Products 


--The citrus processing industry of Belize reportedly is being restructured 


from private ownership to grower control while at the same time undergoing a 
significant expansion in capacity. At present the industry consists of two 
plants. Belize Food Products Ltd. is a wholly owned subsidiary of the Swiss 
company Nestle. Nestle acquired the plant in 1978 as part of an unrelated 
purchase and has been attempting to sell it for the last several years. 

A memorandum of understanding has been reached with the Belize Citrus Growers 
Association, representing small growers. The sale is expected to receive the 
Government’s support since the Prime Minister previously has stated on several 
occasions that Belizean growers and workers should assume ownership of the 
plant. 


The Belize Food Products plant along with the Citrus Company of Belize, a 
grower cooperative, reportedly are exceptionally profitable due to the trade 
benefits of the Caribbean Basin Initiative (CBI) which allows citrus juice 
from Belize to enter the United States duty free. A fruit pricing formula 
between the plants and growers allows growers to share in the added 
profitability of exports due to these duty savings, which has encouraged 
aggressive planting of new groves. Many within the industry believe that a 
third plant soon may be constructed to process the increase anticipated in the 
harvest. 


Even without a new plant, the industry appears to be gearing up to absorb 
additional fruit supplies. Both existing plants underwent modernization and 
expansion programs in 1989 and are expected to further increase their 
processing capacity by an additional one-third by 1991. 


Fresh Non-Citrus 


--Japanese demand for apple juice is growing rapidly. Total Japanese 


consumption of apple juice in 1989 was 54,000 tons on a_ five-to-one 
concentrate basis (approximately 58° brix) or about 44,000 tons at 71° brix. 
Japanese consumer demand is expected to grow more than 10 percent annually for 
the next several years. U.S. exports of apple juice, in concentrate 
equivalent, to Japan in 1989 were 2,550 tons at 70/71 degree brix. 


--The port of Houston will gain importance in Chilean fruit exports. Ina 


move to reduce bottlenecks and expand placement in U.S. mid-Western and 
Western markets, the Chilean Fruit Exporter’s Association is planning to 
increase operations in the Port of Houston. This will reduce time and 
transport cost in moving fruit from Chile to U.S. markets in the South and 
Mid-west. Of total Chilean fresh fruit exported to the United States in 1989, 
67 percent entered through the port of Philadelphia, 24 percent through Los 
Angeles and Long Beach, 3 percent through Tampa, and the remaining 6 percent 
through seven additional U.S. ports. 
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Dried Fruit and Tree Nuts 


--The 1989/90 Tunisian date harvest has increased to 75,000 tons from 65,000 
tons in 1988/89. The increase is attributed to improved weather conditions 
and a significant number of new trees beginning production. Tunisian date 
quality has improved following the opening of 3 additional date conditioning 
facilities, bringing the total to 19 centers. 


A majority of the country’s date production and new plantings are of the high 
yielding Deglet Nour variety, similar to those grown in the United States. 
Dates are Tunisia’s second most important export commodity, after olive oil. 
The Tunisian Government, fearing increased competition from Iraq, Iran, and 
Algeria, has financed up to 50 percent of the cost of date pollination and 
stall protection. In addition, the government provides subsidized loans for 
new date production and provides a 50-percent subsidy on shipping costs for 
dates exported to markets other than Tunisia’s main date export markets of 
France, Italy, and Spain. 


--Spain’s almond crop suffered losses due to cold weather in the regions of 


Catalonia, Aragon, and Rioja. Sub-freezing temperatures in early March 
resulted in the loss of approximately 70 percent of the almond crop in most 
sections of these regions. In terms of volume, losses are estimated at 
between 10,000 and 15,000 tons, shelled basis. The cold weather did not 
affect major producing areas such as the Levant (Alicante/Muricia) and 
Andalucia. Overall, a large crop is expected for 1990/91. 


--West German imports and exports of pistachios have expanded substantially in 
recent years. Iran is by far the major supplier, holding 95 percent of the 


German market by quantity of inshell pistachios. Total imports of pistachios 
increased from 4,243 tons in 1985 to 24,140 tons in 1989. The sharp increase 
primarily has been due to improved availability and favorable prices for 
Iranian pistachios. Average import prices fell from 8.04 marks per kilogram 
in 1985 to 5.81 marks per kg. in 1987. Iranian export controls helped 
increase delivery prices to 6.94 marks per kg. in 1988 and 7.39 marks ($3.93) 
per kg. in 1989. Consumer prices for roasted, salted pistachios also have 
declined in recent years. Pistachios have developed from a luxury item into a 
standard snack item. About 95 percent of all pistachios are consumed in 
Germany as a roasted snack, with only 5 percent processed further with 
sausage, ice cream, cheese, and other foods. 


West Germany also has developed into a central trading point for pistachios. 
As a result, German re-exports are growing rapidly. Exports of unroasted 
pistachios have increased from 1,328 tons in 1985 to 8,159 tons in 1989, while 
exports of processed pistachios rose from zero to 3,500 tons during the same 
period. 


Other Processed Fruit 


--Spain’s production of table olives in 1989 totaled 285,000 tons, 30 percent 


greater than a year earlier and represented the second largest crop on record. 
Approximately 80 percent of the 1989 crop was of exportable quality. It is 
estimated that about 25-30 percent will be converted to black ripe olives. 
Growers received 50-60 pesetas per kg. for good quality table olives, compared 
with an average of 90 pesetas for the 1988 harvest. 
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Spanish exports of table olives in 1989 were 119,440 tons, slightly below 
year-earlier shipments of 122,000 tons. The average 1989 export price for all 
types of table olives was $1,925 per ton f.o.b. basis, down from $2,026 in 
1988. The major recipients of the 1989 exports were the United States, 56,232 
tons; Italy, 19,455 tons; France, 7,136 tons ; Saudi Arabia 5,999 tons; 
Canada, 5,764 tons; West Germany, 3,841 tons; Australia, 2,670 tons; and 
Mexico, 2,041 tons. (U.S.$1.00 = 109.00 pesetas) 


Wine 


--Seven major wine producing countries spent $20.4 million promoting wine in 
the United Kingdom during fiscal year 1989 (October 1988-September 1989). 


Based on estimates made by the U.S. Agricultural Trade Officer in London, the 
leader was Spain, with expenditures of $8.3 million followed closely by France 
at $7 million. The other countries for which information is available are 
Australia and West Germany both at $1.8 million, the United States at 
$854,150, South Africa at $438,400, and Portugal at $254,800. These 
expenditures were on both media advertising and promotions such as_ tastings 
and trade fairs. The dollar figures were made up mainly of government funds 
but also included producer contributions. U.S. expenditures during fiscal 
year 1990 should increase 6-fold to approximately $5.4 million. 


--French wine production in 1989 was down for the second consecutive year. 
However, the quality of the 1989 wine is excellent, probably the best in 


several years. This, in addition to good market conditions on domestic and 
export markets, led to an increase of 46 percent in the real per-farm income 
of wine producers over 1988 levels. In 1988, the combined value of wine and 
brandy exports represented 63 percent of total French agricultural exports to 
the United States. 


French wine production last year was 57 million hectoliters (1.5 billion 
gallons), down marginally from 1988 and 18 percent less than the average 
production for the previous 5 years (1983-1987). This mainly is attributed to 
dry weather throughout 1989 in southern France and declining planted area for 
ordinary table wine grapes. Production of ordinary table wine was down 11 
percent to 26.5 million hectoliters in 1989, while output of quality wines 
with a designation of origin was up 5 percent to 21.8 million hectoliters. 


French wine exports set a new record in 1989. In 1988, wine exports were 13.2 
million hectoliters, valued. at 20.6 billion francs ($3.46 billion). 
Preliminary data suggest that exports were down slightly in volume in 1989, 
but were up more than 10 percent in value over 1988. Wine exports to the 
United States last year fell slightly in volume, but increased about 7 percent 
in value to an estimated 3.0 billion francs. Exports of French brandy to the 
United States, valued at 1.4 billion francs in 1988, also increased 
significantly in 1989. 
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4 
& 
MAJOR KIWIFRUIT PRODUCERS FACE STIFF COMPETITION FOR MARKETS AROUND THE WORLD, 


Kiwifruit production and trade in major world producing countries have 
increased dramatically during the past several years. Production in these 
countries has risen from 49,000 - metric tons in 1982 to over 550,000 tons in 
1989. Total world production in 1990 is expected to reach about 700,000 tons. 
Total area planted to kiwifruit in the nine countries in 1990 is estimated at 
66,000 hectares, up 6 percent from 1989. Generally speaking, Northern 
Hemisphere producers are market their crop during the first half of the year, 
while Southern Hemisphere producers, primarily New Zealand, market their crop 
during the second half of the year. New Zealand continues to be the world’s 
largest producer and exporter of kiwifruit. Because of the rapid growth in 
kiwifruit production in other major producing countries such as Italy, Chile, 
France, Japan, and the United States, competition for international markets is 
increasing and it will be difficult for any one producer to dominate the 
market over the next several years. 


New Zealand the forecast for 1990 is for a recovery in production to 
approximately 248,000 tons up 30 percent from 1989. New Zealand’s kiwifruit 
production is beginning to level off as vines planted in the early 1980's 
reach full production. Reportedly, a large number of kiwifruit producers in 
New Zealand are facing economic difficulties because their orchards are not 
economically viable at current export prices. Approximately 80 percent of New 
Zealand’s production is exported. In 1990, the export pack is expected to 
reach 216,000 tons (60 million trays at 3.6 kg/tray). The new Kiwifruit 
Marketing Board (KFMB), will introduce in 1990 a premium payment of up to 3 
New Zealand dollars ($1.74) per tray to growers for larger fruit, and will 
penalize smaller fruit sizes. In response to the growing flood of kiwifruit 
onto world markets, the KFMB has opted to emphasize higher quality fruit, 
larger sizes, and new varieties currently being researched and tested, but not 
yet commercially available. In 1989, the KFMB experimented with packaging 
fruit in bulk bins or tri-packs (3 loose-packed layers in one box). The new 
pack was successful in some markets but ran into problems in others which 
required repacking some of the fruit into single layer trays. Single layer 
trays are apparently the most popular with New Zealand’s biggest market, the 
EC. 


During recent years, Italy has become the world’s second largest producer and 
exporter of kiwifruit, and is projected to become the world’s leading producer 
in the near future. The area planted to kiwifruit in Italy expanded from 
slightly more than 6,000 hectares in 1985, to 19,000 hectares in 1989, and is 
estimated to exceed 20,000 hectares in 1990. Current Italian kiwifruit 
acreage exceeds that of New Zealand and plantings are projected to continue to 
increase in Italy through 1995. Italian kiwifruit production during 1989 
reached 210,000 tons, up 75 percent from the previous year. The rapid 
increase in kiwifruit production has caused a significant decline in grower 
prices for the current marketing season, despite increasing consumption of the 
fruit in Italy. The Italian Kiwifruit Growers Organization (CIK), in an 
effort to bolster prices, is working to ensure the quality of kiwifruit by 
promoting under a quality logo and selecting premium production areas. 
Italy’s kiwifruit exports are forecast to reach 90,000 tons in 1990. West 
Germany and other EC countries represent over 80 percent of the market for 


Italian exports. 
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During the present season Italy’s kiwifruit prices are about 30-40 percent 
less than in the previous year due to the sizable increase in production. 
Kiwifruit prices in Italy in February 1990 were quoted at between 1,000 and 
3,000 lire ($.80-$2.38) per kilogram, according to quality and size. Most of 
the product was quoted at 1,500-2,000 lire ($1.19-$1.59) per kilogram. 
Imported kiwifruit from New Zealand and Chile is generally quoted from 
500-1,000 lire ($0.40-SS0.80) more than the Italian product. 


French production of kiwifruit in 1990 is forecast to reach 59,000 tons, up 82 
percent from 1989. Area planted to kiwifruit in 1989 totaled 5,173 hectares. 
According to BIK, the French Kiwifruit Industry Association, production of 
kiwifruit in 1988 was significantly overestimated by the French Ministry of 
Agriculture. BIK places 1988 production at 27,000 tons, 11,400 tons below the 
Ministry of Agriculture estimate. French kiwifruit production is forecast to 
reach 80,000-100,000 tons by 1995. New Zealand remained France’s leading 
supplier of kiwifruit imports in 1989, although its exports to France declined 
from 1988. Imports from Italy and Chile are expected to continue to rise as a 
result of increased production in the two countries. Tough European 
competition has driven U.S. shipments of kiwifruit to the French market from 
349 tons in 1987 to only 2 tons in 1989. 





French kiwifruit producers face a difficult year in 1990. Market prices for 
kiwi have collapsed due to large increases in domestic and imported supplies. 
French producers, who suffered from large stocks of New Zealand fruit from the 
1989 crop, are now being badly hurt by massive imports of inexpensive Italian 
kiwifruit. According to BIK, the New Zealand Kiwifruit Marketing Board made a 
mistake in its 1989 European marketing strategy by fixing prices too high for 
the summer season, which discouraged consumption and resulted in large 
end-of-summer stocks. Thus, New Zealand fruit was still available when the 
Northern Hemisphere harvest began entering the market in early January 1990. 


During the first half of January 1990, the average wholesale price of New 
Zealand kiwifruit on the Rungis (Paris) Market was down 38 percent from a year 
ago, to 31 French francs ($5.46) per carton of 33-36 pieces, weighing 3.5 
kilograms. The wholesale prices of Italian fruit averaged about 27 francs 
($4.75) per carton of 3. kilograms net weight, 40 percent less than in early 
1989. In February 1990, French producer prices for kiwifruit, ex-packing 
station in the Southwest of France, averaged 22 francs ($3.87) per carton of 
30-36 pieces of the Hayward variety, down 49 percent from the corresponding 
period in 1989. 


Chilean farmers and businessmen have invested heavily in the production of 
kiwifruit in recent years. Production has grown from 3,800 tons on 1,574 
hectares in 1985 to 30,000 tons on 8,885 hectares in 1989. Production is 
forecast to reach over 43,000 tons in 1990. As_ production increased and 
domestic and international prices fell, return to growers has declined. 
Returns to Chilean farmers have fallen an estimated 70 percent from an average 
of US$2.50 per kilogram in 1986 to $0.72 per kilogram in 1989. Low grower 
returns have reduced interest in expanding kiwifruit planted area. 
Reportedly, even if planted area does not increase substantially in the next 
few years, total kiwi production from the already planted area could reach 
about 200,000 tons by 1995. Hayward is the major commercial kiwifruit variety 
planted in Chile. 
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Chile’s exports of kiwifruit have been directed primarily to the Western 
European market. Exports are expected to become proportionately more 
important in the future. However, a greater marketing effort will be 
necessary to export the rapidly increasing crops. Reportedly, Chilean export 
prices have been depressed due to low quality and large market supply. Many 
believe that low Chilean quality has had a larger overall impact on prices 
than supply. The Chilean harvest is from March through July, with a large 
percent of the harvest occurring during April. Chile is the third largest 
international exporter of kiwifruit behind New Zealand and Italy. 


Total production for California’s kiwifruit crop in 1989 was a_ record high 
33,000 tons, up 10 percent from 1988, and 22 percent higher than the total 
crop for 1987. Production is forecast to reach about 36,000 tons in 1990. 
Total area planted to kiwifruit in 1989 is estimated at 3,075 hectares (7,600 
acres). Traditionally, New Zealand accounts for about 95 percent of U.S. 
imports of kiwifruit, with Chile supplying the balance. On _ the export side, 
U.S. kiwifruit has lost market share, especially in Western Europe and Japan. 
On the other hand, U.S. export performance to other Far Eastern markets has 
improved. 


Spain is primarily an importer of kiwifruit in Spain. Kiwifruit production in 
1989 reached almost 1,900 tons from 900 hectares, well above the level in 
1987, but lower than earlier predicted. The 1989 crop was damaged by 
windstorms coupled with frosts in Galicia, the leading kiwi producing area. 
Severe damage to young orchards in 1988 and 1989 will result in harvests well 
below previous expectations for the next several years. Domestic consumption 
of kiwi has been increasing over the past several years in Spain. 


The February 1990 prices for imported kiwifruit in 3 kilogram trays from the 
following countries are: French kiwis, 24 francs plus 7 percent duty, plus 30 
pesetas freight costs (equivalent to 173 pesetas or $1.63 per kilogram); 
Italian kiwis, 4,500 liras plus 7 percent duty, plus 40 pesetas freight cost 
(equivalent to 150 pesetas or $1.41 per kilogram); New Zealand kiwis purchased 
in Belgium, 7.5 deutsch marks plus 12 percent duty, plus 35 pesetas freight 
costs (equivalent to 191 pesetas or $1.80 per kilogram). Current prices for 
domestically produced fruits are about the same as for imported French and 
Italian kiwifruit. Imports of fresh U.S. kiwifruit are not allowed due to 
Spanish phytosanitary regulations. 


Kiwifruit production in Japan in 1989 is estimated at 40,000 tons, down 15 
percent from the previous season despite an estimated 11 percent increase in 
total harvested area. Reportedly, the decline in output reflects’ the 
prolonged rains during blooming season which caused fewer fruit settings. 
Kiwifruit is harvested in November and marketed during December to April. 
Japan’s kiwifruit production for 1990 is forecast to reach 55,000 tons. The 
long-term production forecast for 1995 is 65,000 tons. 


New Zealand continues to supply over 90 percent of the kiwifruit imported into 
Japan, with the balance being shipped from the United States. To date, Japan 
has not imported kiwifruit from Italy or from any foreign suppliers other than 
New Zealand and the United States. Japan’s plant quarantine authorities 
consider kiwifruit to be a host of the Mediterranean fruit fly, and therefore 
prohibit the importation of kiwis from Italy and other countries with the 
medfly. However, in view of increasing supply of a wide variety of fresh 
fruits on the Japanese market, both domestic and imported, industry sources 
estimate Japanese import demand for kiwifruit will not grow much further, at 
least for the next several years. 
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Japan has exported small quantities of kiwifruit in recent years, mainly to 
Hong Kong and Europe. February 1990 wholesale prices in Tokyo for New Zealand 
kiwi were around 240 yen per kilogram, compared with 276 yen a year earlier. 
The February 1990, price for domestic fruit was around 300 yen ($2.05) per 
kilogram, about 10 percent higher than the prior year. 


West Germany is primarily an importer of kiwifruit, but occasionally 
re-exports fruit to other EC countries. Imports of kiwifruit in 1989 totaled 
52,400 tons. U.S. kiwifruit shipments to the German market have declined 
sharply in recent years. West German importers see few opportunities for U.S. 
kiwifruit on the German market in 1990, because of the competitive prices 
offered by European producers, especially Italy, which additionally benefit 
from being within the EC’s 1l-percent tariff barrier. During the past few 
years, New Zealand and Italy supplied the bulk of West Germany’s kiwifruit 
imports. Reportedly, New Zealand’s tri-pack, 3 loose-packed layers of kiwi in 
one wooden tray, was well received on the German market. 


Greece, a small producer of kiwifruit, is expected to expand its shipments, 
mainly to the EC countries, in 1990. According to a recent Organization for 
Economic Cooperation and Development (OECD) report, Greek kiwifruit production 
in 1989 was 7,600 tons. 





The Netherlands continues to be an important importer and re-exporter of 
kiwifruit. Rotterdam Harbor is an important outlet for Dutch re-exports of 
kiwifruit. In 1987 and 1988, about two-thirds of total Dutch imports of 
kiwifruit were re-exported to other countries, West Germany being the most 
important destination. 


Canada is mainly an importer of kiwifruit. Commercial kiwifruit production in 
Canada is limited to British Columbia. In 1989, production was placed at 227 
tons. In the absence of weather extremes, production could reach about 680 
tons by 1995. Canada imports about 95 percent of its kiwifruit supply. In 
1989, the United States accounted for 76 percent of Canada’s kiwifruit 
imports. U.S. kiwifruit is sold in the Canadian market in 1 pound plastic 
bags containing 8 pieces of 42’s to 49’s, and in volume filled loose-packed 
packages weighing 18 to 25 pounds. According to the U.S. Agricultural 
Counselor’s office, Canadians are learning more about the versatility of the 
kiwifruit, but there still remains a large segment of the population that has 
yet to try the product. Reportedly, the fruit is popular with the young, and 
health conscious consumers. Most observers agree that price, fruit size, and 
quality will dictate the success of the fruit on the Canadian market. 





Kiwifruit production in Portugal is limited. Total production in 1988 was 
estimated at about 600 tons on 500 hectares, compared to 350 tons on 350 
hectares in 1987. Official government statistics are not available for 1989. 
The U.S. Agricultural Attache’s office estimates the 1989 crop at 1,200 tons. 
The 1995 crop is forecast to reach about 1,800-2,000 tons, based on increasing 
area and projected yields. 


In 1989, production of kiwifruit in Australia totaled 13,000 tons on 1,150 
hectares, up from 500 tons on 440 hectares in 1983. It is anticipated that 
overall production will continue to rise over the next few years as more vines 
mature. Australia’s kiwifruit season begins in Queensland in March, and a 
month or so later in the southern states. In 1989, Australian imports of 
kiwifruit totaled 4,800 tons, up 9 percent from 1988. 


There is no commercial production of kiwifruit in the United Kingdom. For the 
first eleven months of 1989, imports of kiwi into the U.K. totaled 8,429 tons. 
Imports for calendar year 1988 totaled 6,766 tons, up 21 percent from 1987. 
New Zealand and Italy were the major suppliers of fruit to the U.K. 
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KIWIFRUIT PRODUCTION AND TRADE IN SELECTED COUNTRIES 
Calendar Years 1988-1990 VY 





TOTAL 
COUNTRY YEAR AREA PRODUCTION EXPORTS IMPORTS 
Hectares ——_——_————Metric Tons 





Sou Rey ese a 1988 18,904 230,000 
z ’ ; 193, 000* 
1989 19,000 3/ 190,000 . 5 
1990 19,000 3) 248 , 000 200, 000* 0 
Chile 1988 6,100 16,000 8,297 0 
1989 8,885 30,000 13,310 0 
1990 10,000 43, 300 19,000 0 
Australia 1988 LUG 11,000 678% 4,400 
1989 1,500 13,000 295* 4,800 
1 1,500 3/15, 000 3/ 300 3/ 5,000 
Northern Hemis > 4/ 
Italy 1988 15,926 120,000 375527 12,258 
1989 19,000 210,000 67,121 10,075 
1 21 240,000 ; ; 
Japan 1988 4,730 47,100 500 57,136 
1989 5,100 40,000 500 1,800 
1 5,100 55,000 500 55,000 3/ 
France 1988 4,887 27,000 10,315 23,527 
1989 eles 32,400 12,792 23,500 
1 ; 58, . 26,000 
United States 1988 3,035 29,665 11,658 14,470 
1989 3,075 32,931 9,818 19,745 
3,075 3/ 36,288 3/ 10, 000 3/ 22,000 3/ 
Spain 1988 — 1,150 128 8,252 
1989 939 1,895 36 8,735 
1,078 3) 100 13,000 
Canada 1988 — 113 — B;D00\3/ 
1989 — 227 —_ 4,047 — 
990 — —_ 5,000 3/ 
GRAND TOTAL 1988 59,217 482,028 262,103 123,543 
1989 62, 672 550,453 253,872 122, 702 
1990 66,253 699, 796 336, 900 138,000 


— Not Available. 1/1990 data are Forecasts. 2/Southern Hemisphere cro 
are harvested mostly in April-June, marketed mostly from Eee 3/FAS 


estimate. 4/Northern Hemisphere crops are harvested most 
October-November, marketed moe ae rom December to May. *. Sores July—June 
year. 

Source: U.S. icultural Counselor and Attache Reports; USDA, National 
perce cul pales atistics Service; and U.S. Department of Commerce, Bureau of 
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KIWIFRUIT IMPORTS BY COUNTRY AND ORIGIN, 1987-1989 


(Metric Tons) 
COUNTRY/ORIGIN 1987 1988 1989 COUNTRY/ORIGIN 1987 1988 1989 
WEST GERMANY: 44,982 60,862 52,400 NETHERLANDS: 4/ 22,848 30,832 16,235 
Ital 95832 18, 341 23,107 New Zealand 16,712 17,115 814 
New 29,014 33,845 19, 782 France 1,858 ; 1,749 
Chile 920 2,950583,633 Chile 1,049 3,210 4,493 
Greece 388 1,494 2,861 um-Lux 437 4,808 4,741 
France 3,291) 23;05/ 2,698 Italy AS4 We 12/6 eel, 925 
United States 1, 143 643 "101 eece 5 790 §=61,826 
United States 1,239 847 290 
JAPAN: 53,929 57,136 51,800 
New Zealand 51,760 53,652 51,200 ITALY: 9,088 12,267 10,075 
United States 2,169 3,484 600 New Zealand 7,346 : 1/ 
Chile 488 Ome 2o1 
FRANCE: 16,072 23,527 23,500 France 504 780 0 
New Zealand 8,070 12,641 16,423 ium-Lux 437 4,808 4,741 
Italy 2,030 9955021 Oss Netherlands 436 1,289 0 
Chile | 355 865 1,621 West Germany 264 L/S 0 
Australia 196 297 
Spai 110 11 8 SPAIN: 88 ; 8,735 
: 126 84 275 New Zealand 3,295 4,720 2,411 
United States 349 142 2 France 657 2,194 3,286 
Italy 347 838 2,417 
Chile 0 224 249 
United States 2 0 1 
UNITED STATES: 17,631 14,470 19,745 
New Zealand tae 195 14,347 18; 704 SWEDEN: 3/ 5,425 8,167 8,400 
Chile "357 106 1,041 New Zéaland 3,844 5,497 2,027 
Italy 279 1,106 1,826 
UNITED KINGDOM:2/. 5,573 6,766 = 8, 429 Chile 126 431 637 
New Zealand ~ 4,003 3,714 2,988 United States 732 687 431 
Italy DO/ eoc0e 25711 France 69 221 231 
France 163 420 741 
Chile 92 394 724 
ium—Lux 12 201 954 
United States 536 169 14 


1/ 1989 statistics included in transhipments from Belgium-Lux. 
2/ 1989 statistics from Jan.-Nov. only. 

3/ 1989 statistics from Jan.-Sept y- 

4/ 1989 Statistics for Dutch mere are from Jan.-Oct. 


Source: U.S. Agricultural Counselor and Attache Reports, and U.S. Department of 
Commerce, eau of Census. 
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KIWIFRUIT EXPORTS FROM SELECTED COUNTRIES, 1987-1989 


Japan 

West Germany 
Denmark 
France 

Italy 

Spain 

TOTAL EC 
Sweden 
Australia 
United States 


CHILE: 


Netherlands 
Italy 

West Germany 
Belgium 

United States 
United Kingdom 


FRANCE: 


Spain 

West Germany 
Bel-Lux 
Netherlands 
Italy 

United Kingdom 


UNITED STATES: 


Canada 
Taiwan 
Finland 
Japan 
Australia 
Netherlands 


ITALY: 


West Germany 
France 
Austria 


GRAND TOTAL: 
1 Year starting on July 1. 
included in "others" not identified. Note: Exports for 1989 are for 
the first 5 months of the 1989/1990 year. Source: U.S. Agricultural 
Counselor and Attache Reports, and U.S. Department of Commerce, 
Bureau of Census. 


(Metric Tons) 


COUNTRY AND 
DESTINATIONS 


a a ee ae ee a ee OS Se SO A Se See Sees es Se as Rem a ms Seas OND ee GE came Wai extn inte samy (us cee Gump coe Gtk cir eam cows mis jouer daub sb ans uss eam Mth mms eum Gums ele emus mani wens ams meson eam van mcm 


NEW ZEALAND: ! 


1987 1988 1989 
163,554 193,353 119,579 
52,441 55,005 38,114 
17,455 a oe 
9,119 * ie. 
5,001 = sg 
3,673 i ae 
1,505 a at 

ne 47,658 64,083 
2,167 a =: 
5,230 6,349 6,645 

16,416 14,037 8,929 
2,904 8,297 13,310 
1,215 3,585 4,781 

395 780 2,327 

695 2,492 2,207 

101 400 1,486 

71 182 1,035 

129 234 631 
7,666 10,315 12,792 
1,061 2,292 3,505 
2,674 2,704 21252 

72a 1,459 1,939 
1,802 1,844 1,757 

713 724 1,254 

156 435 679 

10,705 11,658 9,818 
26 3,876 5,375 

205 1,081 1,082 

477 641 746 
2,006 3,658 523 

313 240 482 
2,248 730 399 

12,663 44,677 67,121 
6,498 22,339 28,909 
1,641 6,791 11,944 
1,013 3,351 4,198 
297,492 268, 300 222,620 


-- Indicates zero, not available, or 
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PACKAGING MATERIALS USED FOR KIWIFRUIT IN SELECTED COUNTRIES 


COUNT SIZE 
AND WEIGHT 


CONTAINER TYPE 


SPAIN: 
Export/Import 
Domestic 


NEW ZEALAND: 
Export/Domestic 


Export 


ITALY: 
Export 


CHILE: 
Export 


FRANCE: 
Export/Import 


JAPAN: 
Import 


WEST GERMANY: 
Import 


SWEDEN: 
Import 


UNITED STATES: 
Export 
Export 
Export 


Import 


TAIWAN: 
Import 


AUSTRALIA: 
Import 


CANADA: 
Import 


Bake. tray 
3 kg. tray 


Se ONLOU Ss. /, 


kg. tray 


Tri-pack 


3 kg. tray 


Sac Ke oetray, 


3 kg. tray 


3.5 kg. tray 


3 to 3.3 kg. 
tray 


3 kg. tray 


Se Oakg aatLay, 
1 lb. bag 

Volume filled 
loose-packed 


Oeweke es tray, 


S.2 Ko tray 


8.5 kg astray 


1 lb. bag 

and 
Volume filled 
loose-packed 


21 to 48 
2730933 


36 


3 loose-packed 
layers in 1 box 


NA 


NA 


30 to 36 


30,33 and 
24 to 39 


30 to 42 


27 and 42/46 


ZOBULO ESO 
42's- 49's 
42'’s- 49's 


weigh 18-25 lbs. 


36 


25 to 49 


NA 


39 to 49 


weighing 
ISRtOncoe LDS. 


NA 
NA 


wood or 
cardboard 

wood or 
cardboard 

wood or 
cardboard 


NA 


NA 


cardboard 


cardboard 


wood or 
cardboard 


wood 


plastic 
cardboard 


wood or 
cardboard 
styrofoam 


NA 


plastic 


cardboard 


Source: 
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4 
¥? 
“ALGERTA’S CITRUS INDUSTRY, 


Overview: Algeria’s citrus industry fell into a marked decline during the 
past two decades, although recent Signs indicate that some revitalization may 
be in the offering. In the 1960’s and into the 1970's, Algeria was recognized 
as amajor producer and exporter of fresh citrus fruit. The citrus harvest 
during a favorable growing season approached half a million tons and exports 
routinely exceeded 200,000 tons. By the mid-1970’s, however, annual citrus 
exports had fallen below 100,000 tons and have been reduced progressively 
until export sales at present are nearly non-existent. 


Production: Since harvesting 480,000 tons in 1974/75, the size of Algeria’s 
citrus harvest has declined steadily in response to a Government decision to 


place a priority on industrial development. The citrus sector became 
neglected with aging groves not being replanted, subsidy levels for grove 
inputs reduced, and disease problems going unchecked. A change in the 


Government’s attitude toward the sector coincided with a decline in foreign 
exchange revenues resulting from a drop in the international price of oil in 
1986. The Algerian Government again began to promote citrus. production with 
the intention of exporting to earn hard currency. Despite the new push to 
expand production, a significant increase in Algeria’s citrus harvest is 6 to 
8 years away when new trees will reach full maturity. 


Approximately two-thirds of Algeria’s citrus crop consists of oranges, mostly 
navel varieties. Tangerines make up nearly all of the remainder of the 
harvest with only a very limited commercial production of grapefruit and 
lemons. About 80 percent of the tangerines grown in Algeria are mandarin type 
fruit with the balance clementines. Overall crop quality is considered poor. 
According to the National Enterprise of Fruits and Vegetables (ENAFLA), only 
20 percent of the 1988/89 crop met export grade standards. This was largely 
in response to drought conditions, disease, and careless or improper picking 
methods. Average fruit yields are low, 7 to 8 tons per hectare, in large part 
due to the advanced age of orchards. More than 50 percent of all trees are 
between 30 and 50 years old. 


The citrus production forecast for 1989/90 shows an increase in production to 
nearly 350,000 tons because of the Government’s efforts to spur production 
together with an easing of the drought situation which has allowed irrigation 
supplies in most areas to recover. 


Domestic Consumption: Nearly all of the increase in the 1989/90 crop will be 
absorbed by the domestic fresh market. A slight increase in the volume of 
fruit used by processors for the production of marmalade, juice and drinks is 
expected, but fruit destined for export sales will decline. 


Per capita annual citrus fruit consumption in Algeria is estimated at 13 
kilograms (nearly 29 pounds), only about 60 percent of the level of the 
1970's. The drop in consumption resulted from the decline in production 
combined with a rapidly growing population. The outlook for the 1990’s calls 
for local demand to continue to exceed supply. This is based on the 
expectation that the population growth rate will continue at 3 percent per 
annum and a general awareness that fresh citrus tends to be priced in local 
markets below other available fruit. The type of fruit consumed in Algeria 
depends largely on the seasonality of domestic production since the country 


does not import any fruit. 
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Exports: Although export shipments of fresh citrus have deteriorated to very 
low levels, in part due to the poor fruit quality problem discussed above and 
a strong domestic demand, the industry appears to be further hampered in its 
international sales efforts by structural marketing deficiencies. ENAFLA has 
a monopoly for export sales of citrus fruit. ENAFLA, however, is unable to 
obtain programmed fruit volumes.. Most growers prefer to sell their crop to 
private buyers who generally offer higher prices than ENAFLA and arrange for 
pick and haul. ENAFLA does not appear to have sufficient resources to 
negotiate the purchase of fruit from growers, to pick the crop, or even to 
check on the fruit that is being sold to it under contract. 


In 1983, ENAFLA launched a program aimed at resuming exports of citrus 
following a 5-year absence from the international citrus market. Under the 
program, ENAFLA attempts to enter into supply contracts with growers. In 
1985, exports of citrus fruit resumed with a modest volume of 800 tons being 
shipped. By the 1987/88 season, exports had grown to 8,000 tons in response 
to ENAFLA’s sales program and the Government’s efforts to increase production. 
Progress was halted in 1988 when the Government dismantled large state-run 
farms into smaller privately operated units. This reorganization of 
production has severely disrupted the supply arrangements that ENAFLA had 
developed. 


In order to promote citrus exports, the Algerian Government is offering a 30 
percent subsidy on foreign sales. This subsidy is viewed as insufficient to 
cover losses incurred in such sales and the Government reportedly intends to 
increase the subsidy to 50 percent. During the 1988/89 export season, ENAFLA 
is reported to have paid approximately $0.60 per kilogram for Thomson navel 
oranges and received no more than $0.40 per kilogram for its export sales. 


Algeria traditionally has sold nearly all of its citrus exports in France. 
Recent efforts to diversify have shown some limited success in Belgium and 
with other neighboring developing countries such as Mali and Niger. The 
United States is not considered a potential market because of Algeria’s poor 
fruit quality and the presence of Mediterranean fruit flies in growing areas. 


David R. Tallent (202) 382-8897 


ALGERIA: FRESH CITRUS SUPPLY AND DISTRIBUTION 
(Thousand Metric Tons) 


Year Production Exports Processing Fresh Consumption 
Oranges 

1987/88 183 6 6 EL 

1988/89 208 3 7 198 

1989/90 230 1 13 216 
Tangerines 

1987/88 84 Z 2 80 

1988/89 93 1 2 90 

1989/90 105 ne 4 101 
Total Citrus 

1987/88 277 8 10 259 

1988/89 oe 4 via 207 

1989/90 348 1 20 eT 
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KOREA'S CITRUS INDUSTRY, 


Overview: Korea’s citrus industry is centered on Cheju Province, a large 
island off the southern tip of the Korean Peninsula. Citrus production has 
increased rapidly in recent years in response to heavy planting activity in 
the late 1960’s and early 1970’s. Commercial citrus production in Korea 
consists almost exclusively of Mikans, a tangerine type fruit. Imports of 
fresh lemons and_ grapefruit had been growing impressively following 
liberalization in the mid-1980’s. Sales of U.S. citrus to Korea during the 
past year have been hurt badly by unfounded reports by local consumer groups 
that U.S. citrus was contaminated by cancer causing chemical residues. Korean 
import demand for orange juice continues to grow as government use regulations 
have been eased and the Korean public becomes more aware of high-quality 
imported orange juice. 


Production: Tangerine production has expanded rapidly from less than 70,000 
tons in the mid-1970’s to a record production in 1989 estimated at 579,000 
tons. This growth in production has been due to both an expansion of planted 
area anda general improvement in yields as trees reach peak production in 
their life cycle. The Korean Government’s concern over avoiding an excess 
supply situation has resulted in a shift in its production policy away from 
increasing production to programs which enhance crop quality and extend the 
harvesting period. 


Growers can take advantage of credit programs established for planting new 


varieties. Five-year loans, covering up to 70 percent of replanting costs, 
are available at 8 percent compared to the going commercial rate of 12 
percent. Loans for the construction of storage facilities are available on 


similar terms. 


KOREA: TANGERINE PRODUCTION AND UTILIZATION 


Calendar Area Production Fresh Consumption Processing 
Year (Hectares) = ----------------- (Metric Tons)-----------——-- 
1979 10, 966 145,457 126,696 18,761 
1980 124205 161,434 143,092 18,342 
1981 125519 208 , 654 184,347 24,307 
1982 137,632 278,784 248,690 30,094 
1983 14,838 330,623 297,564 SS 009 
1984 15,450 2617129 242,623 18,506 
1985 15,688 370,543 304,884 65,659 
1986 LOnh/3 Boo, Us 298,049 41,458 
1987 18,161 441,019 362,709 78,310 
1988 Lee 227, 414,861 350,461 64,400 
1989 1/ 18,800 579,000 429,000 150,000 


1/ Preliminary 
Source: Korean Ministry of Agriculture, Forestry, and Fisheries. 


Utilization: The majority of Korea’s tangerine crop is consumed in fresh 
form. During 1988, the total volume allotted for processing was 71,170 tons. 
Total purchasers by processors, however, reached only 64,400 tons in response 
to a strong fresh demand and overall excellent fruit quality. The situation 
reversed itself in 1989. Despite the record crop size, a strong fresh demand 
and good fruit quality, the amount available for processing will more than 
double over the prior year. The 150,000 tons estimated to have been consumed 
by processors from the 1989 crop taxed the 6 factories in Cheju Province to 
their maximum capacity. 
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Korean tangerines when processed tend to produce a relatively weak juice with 
a somewhat sour taste. In order to compensate for this, processors always 
‘have blended local juice with imported orange juice. The Korean Government 
established local content requirements for citrus juice so as to assure 
growers an adequate industrial demand for their fruit production. Korean 
juice manufacturers were required to produce juice blends with a minimum of 50 
percent domestic concentrate in 1982. The local content requirement was 
raised to 60 percent in 1983 and again to 70 percent in 1984. 


Juice Imports: Trade negotiations with the United States resulted in Korea 
abolishing its blending requirement in September 1989. The Korean Government 
assured growers that it was prepared to purchase all fruit offered to it by 
the industry. The new import guidelines for orange juice state that imports 
will be permitted only to meet shortages and only after the total amount 
offered by domestic producers has been purchased. The annual import quota set 
for 1989 for concentrated orange juice was 15,000 tons (apparently measured at 
65 degree brix), up from 9,000 tons in 1988. The import quota is allocated 
among processors in direct proportion to their purchases of the domestic 
tangerine crop. 


Korean imports of concentrated orange juice in 1989 are estimated at 
approximately 20,000 tons compared to 8,458 tons in 1988, 5,258 tons in 1987, 
and 2,660 tons in 1986. The surge in imports during 1989 to a level which 
exceeded the import quota was in response to a tight juice supply and the 
government’s willingness to allow demand to be satisfied through increased 
imports. The total volume of tangerines allocated for processing from the 
1988 crop was 71,170 tons. Purchases by processors, however, reached. only 
64,400 tons. The inability of processors to obtain the desired fruit volume 
was due to a decline in the size of the harvest from the prior year together 
with the overall excellent fruit quality of the crop which favored fresh 
consumption. Since nearly all of Korea’s tangerines from the 1988 crop were 
processed during the last quarter of the calendar year, the increased import 
demand by local juice manufacturers became evident by early 1989. 


In recent years, the United States has supplied 45 to 50 percent of Korea’s 
orange juice imports, with Brazil providing nearly all of the remainder. 
Despite a projected 30 percent increase in domestic demand for orange juice, 
imports of orange juice in 1990 are expected to fall sharply in response to 
the huge increase in domestic tangerines processed from the 1989 crop. 
Nevertheless, the long-term outlook for orange juice imports remains bright. 


Fresh Citrus Imports: Korea prohibits imports of fresh oranges with the 
exception of small quantities for tourist hotels. Korea normally imports as 
much as 10,000 tons of fresh tangerines (Mikan oranges) from Japan. This 
imported citrus is processed into canned Mandarins and exported, mostly to the 
United States. 


Imports of lemons and grapefruit were effectively banned prior to being 
liberalized in 1984 and 1985, respectively. Once the market was opened, 
imports rose rapidly, despite Korea’s relatively high import duties, 40 
percent for lemons and 50 percent for grapefruit. Export potential for U.S. 
citrus in the Korean market appears to be significant, particularly for 
grapefruit. U.S. grapefruit shipments to Korea hit a record 10,819 tons 
during 1989. 


U.S. shipments of fresh grapefruit to Korea virtually came to a standstill 
following a food safety scare in July 1989. Korean consumer organizations 
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made false statements saying that U.S. citrus was contaminated with 
cancer-causing ALAR. Despite clarification by the U.S. citrus industry that 
this plant growth regulator is not utilized by our industry, Korean demand 
still has not recovered. Many chain stores in Korea remain reluctant to stock 
U.S. grapefruit out of concern that it will generate boycott activity from 
anti-import consumer groups. 


U.S. CITRUS EXPORTS TO KOREA 


Year Grapefruit Lemons Oranges Orange Juice 
1984 

Quantity 1/ 31 650 252 1,493 
Value 2/ 20 424 174 2,446 
1985 

Quantity 1/ 143 1,028 92 1,194 
Value 2/ 69 460 152 25142 
1986 

Quantity 1/ 576 1,194 146 545 
Value 2/ 263 670 126 624 
1987 

Quantity 1/ 868 1,452 178 288 
Value 2/ 469 957 135 609 
1988 

Quantity 1/ 4,746 27002 453 703 
Value 2/ 2,566 1,605 S77 1,080 
1989 

Quantity 1/ 10,998 2,358 658 11,656 
Value 2/ 5,638 1,679 514 19,494 


1/ Quantity for fresh citrus in metric tons, orange juice in 1,000 gallons of 
single-strength equivalency. 2/ Value expressed in 1,000 dollars. 


Source: U.S. Bureau of the Census, Department of Commerce 
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‘HUNGARY: MARKETS FOR SELECTED HORTICULTURAL PRODUCTS, 


Current changes in the Hungarian economy have resulted in increased interest 
in Hungarian markets for U.S. exports. Recent reports by the U.S. 
Agricultural Counselor on citrus products, raisins, and treenuts describe 

the current market situation in Hungary.’ 


traditionally have dominated the Hungarian 
lemon market. However, according to the trade, there frequently is a window 
for lemons from other sources during the summer. The orange and tangerine 
market is mainly supplied by Cuba and Mediterranean countries. Cuba is the 
sole supplier of grapefruit to Hungary. 


Citrus Products: Italy and Spain 


while oranges, tangerines, and 
grapefruit are on the market from late October to the end of April. 
Historically, fresh citrus fruits were only imported into Hungary by a 
government designated trading company. Today, a number of firms import citrus 
products, some under countertrade or barter agreements. 


Fresh lemons are available year round, 


1Source for all Hungarian import statistics is the Hungarian Trade Ministry. 


HUNGARY: LEMON IMPORTS 
(Metric Tons) 


ee es a a a a wn rs rs sw ww a a ae a a a a a a ww ee = 


COUNTRY OF ORIGIN 1984 1985 1986 1987 1988 
Italy 3,991 L970 £25114 7,209 10,881 
Spain 11,007 2,160 2,088 6,355 2,991 
Turkey 3,144 -- 999 757 25110 
Cuba 714 2,706 2,278 800 -~ 
Cyprus 71 a79 345 503 968 
Greece 10 Le S2z 186 -- -- 
Uruguay 1g 996 1,185 me oo 
W. Germany = a= 356 423 709 
Argentina 959 ~- -- 879 “= 
Israel -- -- -- 433 -- 
Austria -- -- “= 4 -- 
TOTAL 19,915 195533 197551 175303 17,659 

HUNGARY: ORANGE AND TANGERINE IMPORTS 
(Metric Tons) 

COUNTRY OF ORIGIN 1984 1985 1986 1987 1988 
Greece 12,929 12,710 3405 Onl) 2,846 
Cuba 8,129 12,987 11,833 in OS Li 2/2 
Spain 7,168 249 1,497 752 100 
Italy 6,951 9,674 12,882 ORL 1 35023 
W. Germany 2e0o3 481 L274 1,805 2,348 
Turkey -- 53 4,264 5,424 3,DoD 
Albania 28 295 220 89 41 
UsS<S.R% 245 1,242 2,064 318 3,895 
Israel 2,00] 788 -- 470 -- 
Tunisia -- -- 982 1,887 -- 
Other 136 303 -- 1,548 468 
TOTAL 40,370 38, 482 38,168 40,878 28,108 
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HUNGARY: GRAPEFRUIT IMPORTS 
(Metric Tons) 


COUNTRY OF ORIGIN 1984 1985 1986 1987 1988 
Cuba 7,010 6,070 5, L041 8,297 10,643 
TOTAL 7,010 6,070 5,101 8,297 10,643 


Retail prices of fresh citrus products have increased in the past few years. 
While no long term retail price series is available, actual retail prices of 
citrus observed in Budapest during January and February 1990 are the following: 


HUNGARY: AVERAGE RETAIL PRICES OF SELECTED CITRUS PRODUCTS 
(U.S. Dollars/Kilogram) 


em es cm me me me ee es ee a ee sm re ee es es we a a ee ee ee we ee a a ee ee 


COMMODITY PRICE 
Oranges 
From Cuba 0.59 
Other 1.08 
Tangerine 1.14 
Grapefruit 0.65 
Lemon 0.79 


The Government of Hungary does not provide a detailed breakdown of citrus 
concentrate imports. The data for semi-finished fruit preserves is roughly 
70-80 percent fruit juices and concentrate, including orange juice and 20-30 
percent bulk fruit preserves for further processing. 


The primary use of semi-finished citrus preserves is in the soft drink 
industry. Most of the citrus concentrates imported from Greece are processed 
by Olympos Ltd., a Greek-Hungarian joint venture. 


HUNGARY: SEMI-FINISHED FRUIT PRESERVE IMPORTS 
(Metric Tons) 
(Includes fruit juice and concentrate and bulk fruit preserves 
for further processing) 


COUNTRY OF ORIGIN 1984 1985 1986 1987 1988 
Greece 2,290 3,808 oR o5 3,145 ZeLoe 
Israel 756 801 LeD63 1,092 17133 
Ireland 345 369 1D 460 17012 
Austria 349 443 306 224 95 
Italy 7 -- —- -- 1,050 
Cuba -- 101 -- 52s 665 
UsS7o.R- -= oA 616 698 589 
Others 330 718 1,026 863 e202 
TOTAL 4,071 6,240 i 959 7,005 7,908 


Raisins: In recent years, the Hungarian raisin market has been dominated by 
Iran and Turkey. Clearly a price market, there may be a niche for higher 
quality raisins as Hungary moves towards a market economy. 
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HUNGARY: RAISIN IMPORTS 
(Metric Tons) 


COUNTRY OF ORIGIN 1984 1985 1986 1987 1988 
Greece Be lot 264 3 2 -- 
Iran 706 Ze 4D 1,040 910 1,159 
Turkey 104 502 80 240 190 
Cyprus 79 140 59 40 152 
Afghanistan 169 102 — ae -- 
Austria = -- 40 189 “= 
Jordan -e 34 5, ae == 
U.S-S:. Ry — -- -- 451 -= 
TOTAL 4,189 3,457 jase 1,832 1,501 


Raisins are available throughout the year. The primary use of raisins in 
Hungary is for baking by both commercial and home bakers. During January and 
February 1990 the average retail price in Budapest was $2.07 per kilogram. 


Tree Nuts: Commercial production of tree nuts is small in Hungary. In recent 
years, area devoted to nuts has been declining. Most of the output comes from 
natural stands of nut trees along streams and in forests. It is unlikely that 
there will be a significant shift in this pattern in the near future. 


The most important use of walnuts is home consumption, particularly baking. 
The Christmas season is the’ principle period of utilization. The 
confectionery industry is the biggest consumer of almonds and hazelnuts. 
Since nuts are usually used as a ground ingredient, the size, uniformity, and 
color of the product are not important. Tree nut consumption tends to be 
price elastic. In recent years, there has been an upward trend in shelled 
almond imports. Currently, the United States has approved a $1 million 
GSM-102 export credit guarantee line to Hungary for the import of almonds. 


HUNGARY: SHELLED ALMOND IMPORTS 
(Metric Tons) 


ee re ee es me ee es wa ws mw a a ee ae en ee a ae ee ee 


COUNTRY OF ORIGIN 1985 1986 1987 1988 
Spain n.a. n.a. 194 a 
United States n.a. n.a. ee 303 
TOTAL 300 20 194 303 


ere ee a em we es a a a a a a ae ae a a a a es ee 


SOURCE: Hungarian Trade Ministry 


HUNGARY: SHELLED HAZELNUT IMPORTS 
(Metric Tons) 


COUNTRY OF ORIGIN 1984 1985 1986 1987 1988 
Netherlands 1 2 -- -- 3 
Italy 15 224 40 50 40 
Vietnam 77 -- 103 -- —— 
E. Germany oo 150 -- it! 1 
Spain -= 50 55 -- 140 
Turkey -- -~ 221 100 20 
Israel -- -- 272 -- _— 
TOTAL 93 425 691 T5t 204 


cr ew re ee a ee ee ee a a ae a ae ae a ee ee ee 
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HUNGARY: SHELLED WALNUT IMPORTS 
(Metric Tons) 


COUNTRY OF ORIGIN 1984 1985 1986 1987 1988 
Austria 378 B57 467 292 201 
U.K: 225 100 2 10 -- 
Israel 207 59 -- -- —= 
France aL 281 324 265 2p) 
Bel. /Lux. 159 Ta 68 10 6 
Yugoslavia 2.2 5 8 105 -- 
Switzerland -- 191 40 84 -- 
E. Germany Le 130 2 8 84 
United States -- —— 13 -- -- 
Czech. -— i), -- 35 42 
Others 126 _ 30 -- -- -- 
TOTAL 1,403 262 995 807 608 


a a ee a a a a es me we as a as a a rs a a ws ew we as se ae a es a we a a i i 


Tariffs: Tariffs are not applied to imports form most Eastern European 
countries, the Soviet Uniion, North Korea, Cuba, Mongolia and Vietnam. Tariff 
rates in the first column of the table below are preferential rates applied to 
imports originating in developing countries. Rates in the second column are 
most-favored nation rates and are applied to all countries which apply an 
unconditional and unrestricted nost-favored nation treatment to goods of 
Hungarian origin. All remaining countries, including the United States, face 
tariffs that are twice the MFN rate, with a minimum tariff rate of 20 percent. 
Imported goods are also subject to a 2. percent customs clearance charges, a l 
percent import license _ fee, and a 3 percent’ statistic fee. 


HUNGARY: TARIFFS ON SELECTED HORTICULTURAL PRODUCTS 


PREFERENTIAL MFN NON-MFN 
COMMODITY RATES (GSP) RATE RATE 
CITRUS FRUIT, FRESH OR DRIED 
Oranges 5% 20.4% 40.8% 
Tangerines and Clementines 5% 30.0% 60.0% 
Lemons 0% 8.4% 20.0% 
Grapefruit 0% 125%, 25204 
Other 0% Oe 30.0% 
FRUIT, NUTS FRESH OR DRIED 
SHELLED OR UNSHELLED 
Shelled Walnuts O% 15.0% 30.0% 
Almonds, Hazelnuts, Chestnuts 0% 6.2% 20.0% 
Shelled Hazelnuts 0% 5.0% 20.0% 
Raisins Df 10.0% 20.0% 
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MONTHLY EXCHANGE RATES FOR SELECTED FOREIGN CURRENCIES 
APRIL 5, 1990 


(Foreign Currency Units Per U.S. Dollar) 


a a a er a a a a a ce a os a cae oe a ee et er ve ee oe 


: 4/05/90 3/05/90 4/89 4/88 : 
: Currencies Current Month Ago Year Ago Two Year : 

Rate Rate Avg. Ago Avg. : 
: Canadian Dollar 1.1687 1.1895 1.1881 zs ours 
2 ECUPL/ 0.8300 0.8321 0.8991 0.8054 : 
: British Pound 0.6086 0.6098 0.5876 Onpyo2o a: 
: French Franc Diao 5.7265 6.3180 5.6702 : 
: West German Mark 1.6995 1.6970 1.8683 1 Oe) Lees 
: Japanese Yen 157.4000 148.9200 131.9800 124.8900 : 
: South Korean Won 700.0000 694.9500 668.5260 748.3000 : 
: New Taiwan Dollar 26.2100 25.9500 27.0210 28.6000 : 
: Singapore Dollar 10770 Tov 1.9492 2.0030 : 
: Hong Kong Dollar 7.8000 7.8015 7.7818 7.8096 : 


1/ European Currency Unit. A weighted basket of the currencies 
of the 12 EC member states. 


Exchange rates are spot as of 3 p.m. Eastern Time, April 5, 1990. 
Source: FAS/TEID Exchange Rate Database and Wall Street Journal. 
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ALMONDS UNSH(JUL) 


TREE NUTS 


MOADMAM 

COMM N 

Non mys 
. 


MmomMoow 
orm AM 
N N 


MMoMaom 
MOAN 
OHM cet 


FEDERAL 


JAPAN 
NETHERLANDS 
’ 


INDIA 
EC 12 


OTHER 


31,192 
532,615 


1,954 22,775 16,406 
297,509 


32,384 373,349 


3,165 
41,447 


14,248 


171,452 


6,241 


10,936 
120,935 


654 


1,211 


MT 
MT 








Subtotal: 


Subtotal: 
WALNUTS SH(AUG) 


ALMND SH/PREP (JUL) 


EC 12 


GERMANY 
JAPAN 


UNION OF SOVIET 


UNITED KINGDOM 


FHrNOMA 
DBDHxADOMM 
WOT ANIMA 


DHDOKNW-AO 


esse eee 


HOTMOnWOMW 
Nr twovso 
ad a 


OaA-~ooOOomM 


AUSTRALIA 


CANADA 
GERMANY 
OTHER 


JAPAN 
SPAIN 


EC 12 


524 6,634 


1,047 


MT 





(AUG ) 


Subtotal: 


WALNUTS _UNSH 


Mmi~oMnow 
oOmMmna WN 
rc m 


~=seseee 


AMNONO 
OA 


MOr-ANM 


sees ee 


raAaNwrN 
mMMONoO 
ournmMn 


see eee 


OAMNONW 
Net 


rmM0omM 
oOPMUNNM 
rN a 


TMIFAOO 
IMAMm 0 
N S| 


729 


44,628 50,536 


539 


410 





Subtotal: 


HOPS &PRODUCTS 
HOP PELTS(SEP) 


wsInow 

wow a 

ma ~m 
. 


NOAM 
wo NHS 
AN 


oamowm 
mo, & 


GERMANY, FEDERAL 
OTHER 


CANADA 


EC 12 


BRAZIL 


31,499 


21,450 


401 2,228 4,755 10,666 


207 





(SEP) 


Subtotal: 


HOP EXTRACT 


SONOONTO 
ANDMNOWD 
wmoaonown 
=seseeen 
ramanmnnNo 
a a 


MOANONried 


Norxncoeo 
nN avr ar 
ON at NM 


NONMAMS 
ANTNOOWM 
ONINAN N 


MOMrnAoow 
TAN mM 


ocorsroont 
= or mr 


MT 


NETHERLANDS 


OTHER 


MEXICO 
CANADA 
BRAZIL 
COLOMBIA 


EC 12 


1,951 18,576 16,253 42,945 


237 1,555 Lipa 3,662 2,495 


280 





Subtotal: 


HOPS , NSPF (SEP 
EC 12 eae 


NOrnwoce 


WI~™woownd 
mmMona WwW 
Mei 


NAMATIN 
DAMON DWO 
INNS 


ITgT000M 
ae 


wot ea 


’ 
UNITED KINGDOM 


COLOMBIA 
BRAZIL 
OTHER 


GERMANY 
CANADA 


442 4,218 


448 
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Leds 


527 
2a 


131 976 


133 
3,731 








Subtotal 
Subtotal: 


UNITED KINGDOM 
APRIL 90 


CANADA 
OTHER 


JAPAN 


EC 12 


GRP WINE (JAN) 


WINE 


JAN 90 


MARKETING YEAR BEGINNING AS INDICATED 
QUANTITY 


U.S. IMPORTS OF SELECTED HORTICULTURAL COMMODITIES BY ORIGIN 


YEAR 
9 
u 
3 
3 
Z 


LAST 


YR TDT 
CURR YR 
; 
a 
3 
37 


VALUE (000 DOLLARS) 


oF eee 
is 


ge) gooas 





Subtotal: 


FR Beene 


REGION 


FR_FRT & MLNS 
CANADA 
NEW ZEALAND 
CHILE 
OTHER 


FR APPLES (JUL) 


COMMODITY AND COUNTRY 
COUNTRY 





COSTA RICA 
HONDURAS 
Subtotal: 
FR STRAWBRIS (JAN) 


ECUADO’ 
OTHER 





Subtotal: 


MEXICO 
OTHER 


A-AoDIO 


MT 





(Nov) 
DOMINICAN REPUBL 


ITALY 
SPAIN 
OTHER 
Subtotal: 
FR GRAPE (JUN) 


FR ORANGES 
EC 12 





Subtotal: 


MEXICO 
OTHER 
FR MANGO(JAN) 


CHILE 


ONN 
umn 


one 
no 
ric 





MEXICO 
Subtotal: 
FR CANTLPE (MAY) 


OTHER 


MT 





MEXICO 
OTHER 
Subtotal: 
FR MELON, OT (MAY) 
cé 


MT 





Subtotal: 


MEXI 





Subtotal: 


FR EXNAPLE (ION) 





COSTA R 
Subtotal: 
FR RASPBRY (JAN) 


OTHER 


owe 


ones 
nome 


cA oO 





Subtotal: 


CANADA 
CHILE 
OTHER 


ANnAOS 
FAMNMSo 
ANE SVOoOW 


=sseee 


ramawy 
a 


oorowno 
DOHAVAAA 
ad aA Mm 


Aamo 


oovsowao 
DOAAAA 
an A Om 


anAgmosws 





Subtotal: 


CHINA (MAINLAND) 
OTHER 


KOREA, REPUBLIC 


COMIN 
mmcao as 
AN m 


at Ss | 


woovwo 
rn as 


MT 





(NOV) 
GREECE 
SPAIN 
OTHER 
Subtotal: 


EC 12 


CND BLK OLV 


oooo 


oooo 


oooo 


oooo 


ooco 


oooo 


MT 





(NOV) 


Subtotal: 


EC 12 
SPAIN 
OTHER 


CND _GRN OLV 


ee eee 





Subtotal: 


CND_ PINAPLE (JAN) 


ocooo 


oooo 


ocooo 


oooo 





PHILIPPINES 
Subtotal: 


THAILAND 
OTHER 


room 
SANS 
Ct a 





DRD APRCT (JUL) 
Subtotal: 
DATES (SEP) 


DRIED FRUIT 


oar 

AMIN 

An 
. 





CHINA (MAINLAND) 
Subtotal: 


PAKISTAN 
OTHER 
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28 
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LAST 
YEAR 


VALUE (000 DOLLARS) 
LAST CURR MO CURR YR TDT 
YEAR LAST YR CURR CURR YR 


JAN 90 


MARKETING YEAR BEGINNING AS INDICATED 
QUANTITY 


U.S. IMPORTS OF SELECTED HORTICULTURAL COMMODITIES BY ORIGIN 


COUNTRY 
REGION 
DRD Fenn! 


COMMODITY AND COUNTRY 


SONN 


oomnm 
wr 


oorne 





Subtotal: 


GREECE 
DRD RAISIN(AUG) 


OTHER 


EC 1 


MT 


or-owo 
wWOoND 
—~mN Ww 





Subtotal: 


MEXICO 
CHILE 
OTHER 


KL 
KL 

















) 
GERMANY, FEDERAL 
NA 


ARGENTI 


OTHER 


Het 
( 

Ss 
Subtotal: 


FROZEN FRUIT 


Subtotal: 

Subtotal: 

PNEAPL cuore 
Ss 

Subtotal: 

PNEAPL JUNC(JAN) 


GRAPE aon 
ARGENTINA 


Subtotal: 


PHILIPPI 


BRAZIL 
OTHER 
PHILIPPI 
THAILAND 
OTHER 
JAPAN 
OTHER 


FZN STRBRY (DEC) 


FRUIT JUICE 


mro 
MNo 


own 


NTO 
rn 


mmm 





Subtotal: 
FRESH VEGETABLES 


OTHER 


MEXICO 





Subtotal: 


FR 


ont 





Subtotal: 


FR CABBAGE (OCT) 




















Subtotal: 


Subtotal: 
FR PEPPERS (OCT) 


Subtotal: 
FR ONION(OCT) 


FR GARLIC(OCT) 


Subtotal: 


FR CAULFLWR(OCT) 


Subtotal: 


FR CUCMBR(OCT 


Subtotal 


FR CELERY (OCT) 


MEXICO 
CANADA 
OTHER 
MEXICO 
OTHER 


CANADA 
OTHER 
MEXICO 
CANADA 
OTHER 
MEXICO. 
OTHER 


-see8 


-sesee8 


ouncow 


30,11 
’ 





. 


Subtotal 
FR SEED POT(OCT) 


mmc 





Subtotal: 
FR TBL POT(OCT) 


CANADA 


OTHER 





Subtotal: 


FR TOMATO(OCT) 


CANADA 


OTHER 


rw 


oc 





Subtotal: 


MEXICO 
OTHER 
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MARKETING YEAR BEGINNING AS INDICATED 
JAN 90 


U.S. IMPORTS OF SELECTED HORTICULTURAL COMMODITIES BY ORIGIN 


LAST 
YEAR 
709 
298 
006 


CURR YR 
4, 
4 
8, 


VALUE (000 DOLLARS) 


rao) 
WONaD 





Subtotal: 


REGION 
FR ASPARG(OCT) 
MEXICO 
CANNED VEGETABLES 


COMMODITY AND COUNTRY 
COUNTRY 
OTHER 


sea eee 





Subtotal: 


CND_TOM SAUCE (JUL) 


TOIMHAA 
aie 


ooo vor 


ONATWOO 


TOrCANS 
MxAMoOrm 
aAnNW 


ONASTHcd 
OANAOM 
MINWOAN 

~ . 


a N 


Noonsis 
mn wo 


ooomonw 
a ec 


MT 





Subtotal: 


EC 12 
SPAIN 
ITALY 
ISRAEL 
OTHER 


seseeee 





(JUL) 
Subtotal: 


TAIWAN 
OTHER 

CND MSHROOM( JUL 
CHINA (MATNEAND) 


EC 12 
ITALY 
SPAIN 


CND_TOMATO 


TAIWAN 
OTHER 





Subtotal: 


FROZEN VEGETABLES 


ora 


- - 
o o 


MT 





Subtotal: 
FZN CAULFLR(SEP) 


MEXICO 
OTHER 


FZN BROCLI (SEP) 


wma 


AO 


MT 





Subtotal: 
FZN POTATO(SEP) 


MEXICO 
OTHER 


Wxni® 


Omri 


MT 





Subtotal: 


CANADA 


OTHER 


Or soo 
MCOMNO\O 
AMIN WO 


oowow 
oOo OMe 
S NE 


MAOCWO 
Nor wn 


NOoMMN 
nA AMS 
a 


wnoot 
a N 


MT 





Bits 
B ge 3 
natn 
peseed 
Barbee 
ge 


MT 





Subtotal: 


INDIA 
BRAZIL 
OTHER 

ee yee 
TURKE 


CASHEW NUT (AUG) 


omni 
a~ a 


ounr 
NINO 
N N 


oOwnw 
A 
On + 





Subtotal: 


PECANS NSH(SEP) 


EC 12 
OTHER 


ANA 


7,558 
7,558 


2,059 
2,059 


1,444 
1,444 


amon 


1,591 
1,592 


858 
858 


ro 


MT 





Subtotal: 


MEXICO 


OTHER 


KL 





Subtotal: 


EC 12 

FRANCE 

ITALY 

OTHER 
FT&VERM_WN( JAN) 


CHMP&SPRK WN(JAN) 


WINES 


oonownwas 


HOTT a 
Anorysm 
woro ~- 

eee - 


Tree ws 


MIMO 


WAMmMowr 
DNAMMN 
orm a 


onmMnmo- 
MOHANAO 
orm m 

- - 


«a Sa | 


WAMMos 
CONANMN 
arm a 





Subtotal: 


EC 12 
ITALY 
SPAIN 
PORTUGAL 
OTHER 


seen 


se eee 


-seee 


~-seee 


Se ve ene 


-seeen 


-eseee 


~seee 





(JAN) 
FRANCE 
ITALY 
OTHER 

Subtotal: 

OTH WN PROD(JAN) 


EC 12 


OTH_GP WINE 


ongnm 
ANnATSToO 
ON © 


AvoWw 
NONM 
wo AP 


oanrm 


NONM 
MOND 
NN ST 


-riwmm 
ArwMnn 
a m 


NOnNm 
MONa 
NN oO 





Subtotal: 


EC 12 
OTHER 
CUT FLOWERS 


JAPAN 


ooo 


ooo 


ooo 


ooo 


ooo 


NONE 
NONE 





Subtotal: 


COLOMB 
CARNATIONS ( JAN) 


OTHER 


eo APL 


coo 


ooo 


ooo 


ooo 


ooo 





COLOMBIA 
OTHER 
Subtotal: 
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FAS Circulars: ae 
Market Information For 
Agricultural Exporters 


As an agricultural exporter, you 
need timely, reliable informa- 
tion on changing consumer 
preferences, needs of foreign 


To subscribe: Indicate which publications you want. Send a check for the total amount payable 
to the Foreign Agricultural Service. Only checks on U.S. banks, cashier’s checks, or interna- 
tional money orders will be accepted. NO REFUNDS CAN BE MADE. 

Mail this form to: Foreign Agricultural Service 


buyers, and the supply and 
demand situation in countries 
around the world. 


Information Division 
Room 4644-S 
U.S. Department of Agriculture 


Washington, D.C. 20250-1000 


No. of Subscriptions Subscription Rate 


The Foreign Agricultural Service 
can provide that information in 


its commodity circulars. Domestic Foreign 
——_—sw«—*‘ 10002 ~=—Ss Agricultural Trade Highlights (12 issues) $15.00 $23.00 
World agricultural information eee O22 World Cocoa Situation (2 issues) 5.00 7.00 
and updates on special FAS —____:« 10003 ~—- Worrld Coffee Situation (3 issues) 7.00 12.00 
export services for the food 10004 World Cotton Situation (12 issues) 24.00 35.00 
and agricultural trade all are 
available in these periodic Dairy, Livestock & Poultry: 
circulars. eee | OOOS Dairy, Livestock & Poultry: Export 
Trade & Prospects (12 issues) 28.00 56.00 
For a sample copy of these = 10006 Meat & Dairy Monthly Imports (12 issues) 22.00 28.00 
reports—which can supply you pee O00 7, World Dairy Situation (2 issues) 5.00 8.00 
with the information you need pe ee 10008 World Livestock & Poultry Situation (4 issues) 8.00 13.00 
to make sound business deci- —— 10009 All 30 Dairy, Livestock & Poultry Reports 63.00 105.00 
sions—check the box indicated, Gri 
pee i ae pou and 10010 World Grain Situation & Outlook (12 issues) 24.00 35.00 
pee 100111 Export Markets for U.S. Grain & Products 
(12 issues) 24.00 35.00 
pee 10013 USSR Grain Situation & Outlook (8 issues) 12.00 18.00 
pe ee 10014 All 32 Grain Reports 60.00 88.00 
eee OOS Horticultural Products Review (12 issues) 24.00 35.00 
eee |O016 World Oilseed Situation & Market Highlights 
(12 issues) 28.00 56.00 
10017 U.S. Seed Exports (4 issues) 12.00 20.00 
see 10018 World Sugar and Molasses Situation & Outlook; 
World Honey Situation (3 issues) 7.00 10.00 
ae 10019 World Tea Situation; U.S. Spice Trade; 
U.S. Essential Oil Trade (3 issues) 7.00 12.00 
eee O20 World Tobacco Situation (12 issues) 26.00 45.00 
pose 10021 World Agricultural Production (12 issues) 24.00 35.00 
ee OO23 Wood Products: International Trade and 
Foreign Markets (4 issues) 10.00 15.00 


Total Reports Ordered Total Subscription Price 


LC) Please send me a sample copy. 


Enclosed is my Check for $______ Made Payable to Foreign Agricultural Service. 





-Name (Last, first, middle initial) 
Organization or Firm 

Street or P.O. Box Number 

City State Zip Code 


Country Phone No. ( ) 3 
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UNITED STATES DEPARTMENT OF AGRICULTURE FIRST-CLASS MAIL 


Foreign Agricultural Service POSTAGE & FEES PAID 
Room 4644-S USDA-FAS 
WASHINGTON, D.C. 20250—1000 WASHINGTON, D.C. 


PERMIT No. G-262 





OFFICIAL BUSINESS 
PENALTY FOR PRIVATE USE, $300 


If your address should be changed__————s PRINT 
OR TYPE the new address, including ZIP CODE and 
return the whole sheet and/or envelope to: 


FOREIGN AGRICULTURAL SERVICE, Room 4644 So. 
U.S. Department of Agriculture 
Washington, D.C. 20250. 





HOW TO SUBSCRIBE 


“Horticultural Products Review" circulars are issued 12 times per year. 
They are available on a subscription basis for $24 in the United States or 
$35 for foreign addresses. 


To subscribe, send your check, payable to the Foreign Agricultural Service, 
to: Information Division, FAS, USDA, Room 4644-South Building, Washington, 
D.C. 20250-1000. Only checks drawn on U.S. banks, cashier's checks, or 
international money orders will be accepted. NO REFUNDS CAN BE MADE. 


HOW TO RENEW 


You will receive notification about 60 days before your annual subscription 
expires. To prevent a lapse in service, promptly return your renewal form 
and payment. Inquiries: If you have a question about your subscription, 
write to the above address or call (202) 382-9445. 


HOW TO OBTAIN DATABASE TAPES 


Agricultural production, supply and distribution database tapes are 
available on a one-time or subscription basis from the National Technical 
Information Service of the U.S. Department of Commerce. The tapes are 
updated quarterly and contain data for many commodities and countries from 
1960 to the present. Each tape costs $203 for domestic and $404 for 
foreign orders, including airmail, handling and shipping charges. Use 
order number PB 88-149570 and specify the recording density desired. Write 
to NTIS, 5285 Port Royal Road, Springfield, Virginia 22161, or call (703) 
487-4650 to obtain the most current tape or (703) 487-4763 for a 
subscription. 


